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SUCCESSFUL STORE 
CHARACTERISTICS



SOCIAL

CURATED

EXPERIENTIAL

FRICTIONLESS



TWO KEY TRENDS

Data driven & digital 
in-store experiences

Stores being utilized for 
last mile fulfillment

21



DELIVERY SPEED 
ARMS RACE



VIRTUAL 
CONVENIENCE

STORES



DELIVERIES IN
UNDER A 

HALF HOUR

30



START-UPS 
WITH RAPID 

DELIVERY



MICRO-FULFILLMENT 
CENTERS ALLOW 

FASTER DELIVERY 



DRONE 
TECHNOLOGY



DIGITAL IN-STORE
EXPERIENCES



RETAILERS ARE STANDING 
UP THEIR MEDIA ARMS



IN-STORE SCREENS



COOLER SCREENS



SHOPPABLE DISPLAYS



SOCIAL

CURATED

CHECKOUT SCREENS



OVERARCHING KEY 
STRATEGIC INITIATIVES



VALUE 
OPTIMIZATION

1

OPERATIONAL 
EFFICIENCY

2

FULFILLMENT
SOLUTION

3


